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ust check out the Forbes De-
cember 2018 issue featuring the 
Inaugural Top 50 Women In Tech-
nology lists and you will see three 
generations of forward-thinking 
technologists leading more than 
a dozen tech sectors across the 
globe. I do not think there has 
been another time in recent histo-
ry when so many women were in 
senior leadership positions in any 
one industry.  

Technology industry (IT/ITES) 
is credited with being the first in 
India to offer equal opportuni-
ties at the workplace and usher in 
path-breaking employee-friendly 
policies. Both of which have fuelled 
women’s race to the top purely on 
merit and without fear of discrim-
ination. Empathy, ability to multi-
task, focus and commitment have 
especially helped women succeed in 
the workplace; domain competence 
being a given.

Ginni Rometty, Chair, President, 

and CEO of IBM; Susan Wojcicki, 
CEO of YouTube; Sheryl Sandberg, 
COO of Facebook; Aruna Jayanthi, 
MD, Asia Pac and LatAm Busi-
ness of Capgemini; Diane Green, 
Director on Board of Alphabet; 
Michelle Zatlyn, Co-founder of 
Cloudflare; Michal Tsur, President 
and Co-founder of Kaltura; Gwyn-
ne Shotwell, President and COO of 
SpaceX; Lisa Su, President and CEO 
of AMD – that list is growing by the 
day. 

As organisations and work 
spaces become more and more 
inclusive and equitable, and men 
more responsible and collaborative, 
women are increasingly being able 
to manage their career and family 
together, without having to sacrifice 
one for the other.

Our cover personality this 
month, Joffy John of Allianz Tech-
nology, embodies this new reality. 
Women don’t anymore wait for the 
future. They create it. 

Women Create the Future 

J
Jose Kunnappally

Editor
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he success saga of Kerala IT goes on 
with more multinational companies 
choosing to set up operations from 
IT parks in the State. On May 6, 
Apolis, one of the leading US-based 
ERP and E-commerce companies, 
signed an MoU with IT Parks Kerala 
to set up its Global Delivery Centre 
(GDC) at Technopark. With Apo-
lis coming on board, we will now 
have 450 companies operating out 
of Technopark. The company has 
taken up 6000 sq. ft. space at Nila 
building in Technopark Phase 1 and 
the company is all set to double its 
current global workforce of 500 by 
2020. This is a great boost to the IT 
job market in Kerala as it is generat-
ing good opportunities for the young 
professionals here.

In yet another major develop-
ment, Inspired, a leading global 
games technology company sup-
plying virtual sports, mobile gam-
ing and server-supported gaming 
systems, has set up their Centre of 
Excellence (CoE) in India at the 
Jyothirmaya building at Infopark 
Kochi. It is encouraging to note that 
the UK-based firm has chosen Kochi 

after doing a recce at many other 
cities in South India. I am told that 
Inspired also has plans to migrate 
operational support from its onshore 
office in the UK to Kochi in course 
of time. 

Moreover, gaming is a fast and ev-
er-growing industry and Inspired is 
one of the key players globally in this 
space. Their presence at Infopark 
will draw the attention of other 
similar companies to our IT parks in 
Kerala.

Tech-A-Break, the biggest cultur-
al extravaganza of Technopark held 
under the aegis of Group of Tech-
nology Companies (GTech), is truly 
living up to its name with multiple 
events and competitions, giving our 
techies a platform to showcase their 
talents. Join me in congratulating all 
the winners of the event so far and, 
of course, the organisers who have 
toiled day and night to revive the 
fest after a seven-year hiatus. I am 
glad that the event helps reinforce 
the collaboration and cohesiveness 
among companies and employees. 
Indeed, a true testimonial of Tech-
nopark’s tagline, ‘Harmony at Work’.

Hrishikesh Nair
CEO, IT Parks Kerala

T
Apolis, Inspired Make Our IT Ecosystem Richer
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Organisational dynamics 
present a panorama of 
phenomena which baffle 
even the best of psycholo-

gists and workplace behavioural experts. 
Trends and headlines change every 
decade and in recent years, the pace of 
change has been astonishing. While tech-
nology and digital revolution have made 
exponential changes, shifts in career 
perspectives have mostly confined to the 
‘middle manager’ level. 

In the hierarchical, box-shaped organ-
isational structures of the past, there had 
often been discussions about the ‘neglect’ 
of officers who were between the 10th 
and 20th years of their career journey. 

The logic proffered was that the young 
professional traverses a plateau after the 
initial vibrant years in the organisation 
and moves into a phase where she or he 
loses the zest to innovate and learn and 
moves into a role where they think that 
their primary responsibility is only to 
keep the ball rolling. This monotonous 
phase ends with some of them progress-
ing into the senior management levels, 
running organisations and making 
critical business decisions, where they 
need to draw from their experience and 
shoulder immense responsibility and 
accountability. 

As an organisational pundit averred, 
“middle management phase is a neces-
sary evil!” It has also been identified as 
a phase of life where the professional is 
torn between choices pertaining to work 
and life and endlessly tries to strike a 
fine balance between professional and 
personal life. It is also a phase of life 
where he or she has to engage in many 
activities like setting up of families and 
fulfilling social commitments. Dilbert 
cartoons portray middle managers as 
bored executives indulging in multiple 
repetitive tasks.

But this is changing and so is the dy-
namics of the workplace. There are sev-
eral changes which brought the spotlight 
back on the middle manager. 

CHANGING ORGANISATIONAL 
STRUCTURES

The hierarchical organisations have 
been broadly restructured into manage-
able clusters of business units with flatter 
structures. The need to be closer to the 
fickle customer and reduction of multi-
ple touchpoints for decision making has 
necessitated the emergence of flat matrix 
structures. With this structure, decisions 
are cascaded down much faster and 
every employee plays a more responsible 
role.

CHANGING PACE OF 
TRANSFORMATION 

Every industry is changing and the 
fine lines separating different indus-
tries are also fast vanishing with each 
of them evolving a digital core. In that 
sense, there is no IT company anywhere 
in the world these days because diverse 
industries have also embraced the digital 
platform. This change has also put the 
middle manager back on the pedestal 
since they come with an interesting 
blend of business understanding and 
changed maturity.

 
CHANGING LEADER PROFILE 

The average age of the CEO is rapidly 
reducing. The emergence of ‘boss baby’ 
is also evident in the emerging tech-
nology companies. The quintessential 
middle manager is closer to the top 
management seat more than at any time 
in the past several decades. Organisa-
tions clearly understand that youth is 
no guarantee for innovation nor is age 
a clear marker of maturity. Placement 
specialists put a premium on the blend 
of both profiles.

Gone are the days when we consid-
ered middle managers as the ‘also ran’ 
in organisations. Today, a strong middle 
management pipeline is an indicator 
of the ability of the firm to embrace 
change, take the digital leap, expand and 
take the organisation to the next orbit of 
growth.
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Rajesh Nair
Partner 

Emerge Ventures Pte, Singapore

The Fall and Rise of the Middle 
Manager in Companies

With several 
changes 

occuring in 
workplace 

dynamics, the 
spotlight is  
back on the 

middle manager





Hong Kong-based brinc, 
a hardware startup 
accelerator, found 
space at the Technolo-

gy Innovation Zone (TIZ) in Kochi in 
January, earlier this year. Entry of the 
globally renowned startup accelerator 
facilitated by Kerala Startup Mission 
(KSUM) imparted great enthusiasm 
to the burgeoning startup ecosystem 
in the State. In an exclusive interview, 
Paul Lalley, Partner & Head of Prod-
uct, brinc, explores various aspects 
of productisation and prototyping in 
Kerala.  

Arrival of Hong Kong-based brinc ac-
celerator to Maker Village is speculated 
to provide a great impetus to the State’s 
startup ecosystem. How will startups 

benefit from it?
From a global perspective, Hong 

Kong is one of the largest manufac-
turing hubs in Asia and on the other 
hand, I think there’s a lot of work that 
is done here in Kerala. People are also 
very competent here.

The startup ecosystem in Kerala 
needs to be given a push in the right 
direction. brinc is going to create an 
accelerator here which will provide 
funding from Seed to Series A levels. 
Startups which want to build proto-
types can approach the accelerator 
for support in terms of product 
development and evolving financial 
and business models. By doing so, we 
help the promoters to go to markets 
through different channels. What we 
see commonly is that there are a lot 

of engineering ideas but the ideators 
often don’t know how to evolve the 
product and reach the market. The 
accelerator helps them understand 
the real value of manufacturing, 
financial management and planning, 
and whether their projects would be 
feasible or not. We analyse the feasi-
bility with the help of those metrics. 
That is where I think the accelerator 
will play an important role in Kerala. 

One of the other key things brinc 
will do is to help startups safely nav-
igate the ‘valley of death’ phase in its 
growth. ‘Valley of death’ is a common 
term used in the startup world which 
denotes the difficulty in containing 
the negative cash flow in the early 
stages of a startup before its products 
start generating revenue. 

Accelerators are Crucial for Startup 
Ecosystems
brinc, the Hong Kong-based accelerator that opened office in Kochi recently, will help 
startups overcome the ‘valley of death’ phase in its growthIN
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“The fact that the 
Kerala Government 
is engaging startups, 

investing in them and 
contributing to their 
growth is a very big 
deal. That gives a lot 

of confidence as it 
is in contrast to the 

attitude of many other 
governments”
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What happens usually is that the 
promoters may have great ideas and 
good business models to support it. 
They will succeed in building a pro-
totype, too. As the next step forward, 
they will approach an accelerator. 
Usually, most accelerators give a seed 
fund of, say $25,000. The promoters 
may exit the accelerator program at 
the right time after building a more 
refined prototype. But a refined 
prototype would necessitate raising of 
additional funding and that’s where 
companies die because they can’t 
raise huge sum of money for scaling 
up. What we have done here is to 
help bridge the gap between seed 
and Series A funding. So if an idea is 
validated with a clear financial model 
and if it helps address a real-world 
problem, then we have funds to pow-
er that idea. 

Are you an engineer just building 
some cool tech just for the sake of 
it? Unfortunately, a huge percentage 
of technology is invented in that 
manner, retrofitting that technology 
to problems. And that’s the challenge. 
This issue can be spotted at the uni-
versity levels, too.

Patenting is definitely the best way 
to have control over the use of one’s 
technologies. However, future proofing 
is another area where startups seem to 
have a problem. What are your views 
as a product design expert?

Startups need hardware engineers 
and design experts to understand 
current and future functional needs 
of the product under construction. 
Further, the promoters need to eval-
uate whether their technology solves 
the problem and is there a market for 
it. It is important to understand how 
the product demands will be met in 
future.

The startup trend in Kerala is grow-
ing into a kind of a rage. In terms of 
ideas being generated and subsequent 
product development capabilities, how 
do you rate it?

From what I have seen I would say 
there are a lot of good ideas. In fact, 
people have advanced skills. Even at 
the prototyping stage they are very 
positive. Having been out there for 

14 years and having seen the energy 
here, I think there are going to be big 
opportunities. I have seen other parts 
of the world and I witnessed less 
enthusiasm, positivity and engage-
ment everywhere. That means change 
will come. Of course, much more 
hard work is needed and I think it’s 
really an amazing tech space. Startup 
teams often ask me if it is a good idea 
to move their operations to Hong 
Kong. But I don’t see any reason why 
they should be doing it. Moreover, it 
is also very expensive there. I know 
‘greener pastures’ will always tempt 
people. But I have seen both sides. 
Startups should not waste a single 
chance to save even $1.

Even if you look at India at large, 
the cost of living in Kerala is much 
less. Moreover, by being part of the 
Indian tech hardware space these 
startups enjoy many other benefits as 
well.

It is really amazing how govern-
ments here are engaging startups. 
That should give a lot of confidence 
because I have seen governments in 
other countries not treating startups 
like that. So the fact that the govern-
ments here are engaging, investing 
in them and contributing to their 
growth is a very big deal. 

If you were to point out areas where the 
ecosystem could further improve, what 
would be those?

It is too early for me to take a criti-

cal look because the ecosystem is still 
very young. Connectivity has changed 
everything. Be resourceful, connect 
with product designers, marketeers, 
engineers and use the time that you 
have prudently. I think events such 
as Hardtech '19 should happen more. 
That means more knowledge-shar-
ing. I am 38 now and have also been 
in and out of tech field for a while. 
But I love the benefits of it. I also see 
how it has destroyed people. I believe 
technology should not be invented 
for the sake of it. If it does not have a 
purpose, then forget it.

Sometimes I ask people who own 
smartphones what do they do with 
it and they say they use it to click 
photos, write notes or surf social 
media. But that’s a joke! You have 
more computing power in your hands 
every day than people ever had. And 
you don’t know how to use it. Even I 
don’t know. But the point is that we 
need to know how to unlock that true 
potential of such computing power. 

What do you think the future of tech-
nology has in store for humanity?

One day IoT and connectivity 
are going to end our dependence on 
smartphones. It will be more evident 
in Asia. When I walk my way to the 
office in Hong Kong, I get to see how 
the crowd around me is so immersed 
in their smartphones. We need to 
stop looking down. We need to start 
looking forward and upwards. 



Dr. Sreekumar’s passion to become a technology entrepreneur in an area which was 
connected to his academic work helped him succeed as an inventor
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D r. Sreekumar R, Direc-
tor, Delgado Coating 
& Solutions Pvt. 
Ltd. and a hardware 

startup entrepreneur from Kerala, 
recently made headlines when India’s 
prestigious Defence Research and 
Development Organisation (DRDO) 
approached him to build and supply 
Ultrasonic Spray Coater. But what 
really went unnoticed were his efforts 
and perseverance to become a suc-
cessful entrepreneur after completing 
PhD. Many PhD holders may not be 
able to work in a field which is related 
to the topic he or she had chosen for 
their research due to certain com-
pulsions of life or peculiarity of their 
background. But, for Dr. Sreekumar, 
who is also a post-doctoral fellow 
at the Cochin University of Science 
and Technology (CUSAT), this was 
not the case. His passion to become 
a technology entrepreneur in an area 
which was somewhat connected to his 
academic work helped him succeed as 
an inventor. 

“DRDO’s priority was to encour-
age manufacturers from India. I only 
knew that the technology would 
be used for biomedical application. 
The coater we developed using the 
technology would be used for coating 
clothes, goggles and other apparels of 
soldiers with nano particles,” he says.

Delgado Coating and Technology 
Solutions, incubated at Maker Village, 
has already supplied an instrument to 
the DRDO and, if it is proved suc-
cessful after trial run, Delgado would 
be required to provide more such 
instruments.

However, the purchase order 
was formally handed over by Dr. 
Ajay Kumar IAS, Secretary, Defence 
Production, Government of India to 

Dr. Sreekumar at the recently-held 
Hardtech '19 conference in Kochi. 

The ‘Advanced Spray Coater’ can 
help slash the production cost by 30 
per cent compared to the present 
technology used by other countries.

The idea to setup Delgado dawned 
on Dr. Sreekumar some 12 years back. 
But he was not able to do anything 
to materialise his dream as his hands 
were tied due to a number of reasons. 
But now, he says, “there is no need 
for large chunks of money to evolve 
a concept and realise it.” He urges 
startups to get incubated at institu-
tions like Maker Village in Kochi or 
approach banks which issue soft loans 
to overcome the financial difficulties 
in the initial phase.

However, he is not very impressed 
by the role played by financial insti-
tutions like Kerala Financial Corpo-

ration (KFC) in this regard. Last year, 
under the leadership of an economist, 
the Corporation had announced a 
number of handholding credit sys-
tems to give a boost to the startups in 
Kerala. But Dr. Sreekumar feels that 
the schemes are delayed and yet to 
help the startups in Kerala.

“KFC’s scheme to help startups on 
the basis of purchase order is really 
sloppy. When we received the pur-
chase order, we were allotted only 90 
days to supply the product. KFC, on 
the other hand, informed us that it 
would require three to four months 
to process the loan request. KFC thus 
comes across as an institution which 
is not dependable as of now,” Dr. Sree-
kumar says.

What is more ironical is that Dr. 
Sreekumar has committed to supply 
the products to DRDO by having his 
personal assets mortgaged. As far as 
the risk factor is concerned, especial-
ly considering that Dr. Sreekumar 
is far above the mean age of startup 
promoters in Kerala, he feels that it is 
never too late to start. “I take inspira-
tion from those multi-billion dollar 
entrepreneurs who started very late,” 
he exudes confidence. 

DR. SREEKUMAR RECEIVING DRDO’S  
PURCHASE ORDER FROM AJAY  KUMAR IAS

DR. R SREEKUMAR

A Technology Entrepreneur with an 
Academic Core

B Y  D E E P U  A B Y  V A R G H E S E
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Even while juggling the hectic and demanding schedules at workplace and on 
the domestic front, this mother of two whose professional life extends to near-
ly one-and-a-half decades, won many laurels which included eWIT NASSCOM 

Woman Icon of the Year 2019 award apart from being honoured as the top con-
tributor many times. Here’s what it takes to be a multi-tasker-techie and a super 

mom at the same time

B Y  A M I N A  A S H A R A F

aving been bestowed with the coveted 
eWIT NASSCOM Woman Icon of the 
Year 2019 award, Joffy John is now a 
role model of sorts for her colleagues, 
though bagging awards at workplace 
is nothing new to her. 

The most surprising thing, however, 
was that this 39-year-old techie, who 
works as SAP Project Manager with 
Allianz Technology at Technopark, 
was unaware of the fact that her 
name was being included among the 

nominees for the eWIT NASSCOM 
Woman Icon of the Year 2019 award. 

Even while juggling the hectic 
and demanding schedules at work-
place and on the domestic front, this 
mother of two whose professional 
life extends to nearly one-and-a-half 
decades, won many laurels which 
included Annual Recognition & Per-
formance – Shield award apart from 
being honoured as the top contributor 
many times.

Her journey with Allianz Tech-
nology started only in the year 2012. 
With her leadership qualities and 
professional capabilities, over a period 
of time, she managed to nurture good 
customer relations which, in turn, 
brought in more stable projects for the 
organisation as well as paved the way 
for a steady increase in headcount. 

WAY TO ALLIANZ AND 
ACHIEVEMENTS

Joffy started her IT career in April 
2005 with Collabera Enterprise Soft-
ware Solution Pvt. Ltd. (formerly IVL 
India Pvt. Ltd.) where she gradually 
got promoted and eventually worked 
as a Team Lead till July 2010. After 
that, from July 2010 to June 2012 she 
had relatively brief stint with TATA 
Consultancy Services (TCS) as an IT 
Analyst. And then, in 2012 she joined 
Allianz Technology as an Associate 
Project Manager. 

By 2018 she had already taken up 
key roles and held major responsibil-
ities in many organisational areas, by 
managing projects in three different 
technologies. All the three engage-
ments had got extra head counts as well 
as high employee engagement scores.

H

A Woman Icon
with a

Balanced Approach
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Latha Ramani
Head of Application Delivery- 

Global Platforms (Allianz 
Technology)

Joffy John has always been an 
asset to our organisation. She 

received the eWIT NASSCOM 
Woman Icon of the Year 2019 
award for her contribution to 
the organisation for the past 

14 years. This is pretty much a 
life-time achievement award 

for all the contributions she 
had made towards the IT field. 

She is self-driven, intelligent 
and focused on achieving 

her goal

Tina James 
(3E IT Solutions)
President, eWIT

The coveted eWIT NASSCOM 
Woman Icon Award is present-

ed to a woman of substance, 
who shows continuous 

professional growth, positively 
influences co-workers towards 

attaining their personal 
excellence, and contributes to 

society. Joffy John of Allianz 
is a true role model for many.   

She is held in high regard by 
her colleagues for making 

bold and compassionate 
choices, and for maintaining 
a balance in her professional 
life, while still being active in 
cultural and social initiatives 

on the campus

Empowering Women in IT (eWIT) is a women’s forum based in Chennai, 
with a vision to be the preferred forum for interchange of ideas and for 

pioneering initiatives so as to unleash the potential of women and drive 
their growth in the IT industry. eWIT Trivandrum is a local chapter of eWIT, 
launched at Technopark, Thiruvananthapuram in September of 2012. It 
focuses on women in the State capital who are part of the IT/ITES space.
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Allianz has lots of forums and ini-
tiatives which helped her evolve as a 
well-rounded professional and attain 
great confidence. Joffy always took 
part in all these with enthusiasm and 
it made her realise that she is capable 
of holding any responsible position.

Joffy has a proven background in 
Information Technology Services 
industry. She is skilled in SAP FICO, 
ABAP, SAP implementation, SAP 
UX improvement projects and SAP 
support and product development. A 
strong program and project manage-
ment professional with an MBA in 
Finance and Financial Management 
Services, Joffy holds an MCA from 
Mar Athanasius College for Advanced 
Studies Thiruvalla (MACFAST). 
She is also UIPath-trained and has 
experience leading Robotics Process 
Automation (RPA) initiatives for SAP 
processes.

SCOPE FOR WOMEN TECHIES
“I am the only child of my parents 

and have always been a studious child 
who never took part in any extra-cur-
ricular activities. It was only after 
coming to Technopark that I started 
participating in various activities. I 
have a good team with me and we al-
ways try to execute all the projects we 
take up in the best possible manner. 
There are a lot of opportunities for 
women in this field, but they have to 
come forward to grab those. Women 
always compromise their career for 
the sake of leading a peaceful family 
life. This attitude should change so 

that more women could take up jobs 
in this field,” says Joffy John.

Joffy, whose husband works in 
Canada, has a 11-year-old son and a 
three-year-old daughter. Considering 
her own life as an example, she swears 
that the most important aspect in a 
woman’s life is to stand on her own 
with a successful career. But only a 

supportive family can help her achieve 
this, she feels. According to her, “job 
always remains a second preference 
for women as family is their first pri-
ority. But I would say that we must be 
bold enough to make right choices at 
the right time.”

“My family is very supportive and 
that is why I reached this position. 
Moreover, I am so happy that my team 
has immense confidence in me. It gives 
me great pleasure to know that I could 
motivate my team and become a role 
model to a few women,” she adds.

Women are born with great talent 
especially the extraordinary capabil-
ity to work as part of a team. Also, 
they have the ability to engage in 
multi-tasking which is why it is not 
a big problem for them to pursue a 
career and take care of the family 
simultaneously. However, an under-
standing family is essential for women 
to achieve success in professional life, 
she says. 

“As I am the only child of my 
parents, my mother had to leave her 
job to look after me and our family. 
Everyone has the ability to do many 
things but nobody is ready to take the 
initiative as people are happy being 
in their comfort zones. But when 
someone encourages them they start 
doing things, that is when they start 
seeing things differently. This is what 
I have learnt from my experiences. 
And hence, I always try to inspire the 
people around me,” says Joffy. 

Moreover, there is a need to find a 
mentor who could change our lives. 
But one must have to keep his or her 
eyes open to identify such a perfect 
mentor, Joffy says. 
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Women always 
compromise their 
career for the sake 

of leading a peaceful 
family life. This 
attitude should 

change

JOFFY RECEVING e-WIT NASSCOM ‘WOMAN ICON 
OF THE YEAR 2019’ FROM SHASHI THAROOR MP

JOFFY WITH HER COLLEAGUES  



As the leader of her team, Joffy believes that she 
received the award because she was able to change 
the mindset of a few people. Everyone can achieve 
such goals but one must be ready to accept the 
changes, she says. Joffy always makes it a point to 
attend workshops and classes that could boost her 
morale.

She is also a humanitarian at heart. Every year 
she tries to organise at least one event for raising 
funds for charity which include auction and sales 
of different home-made food items such as cup 

cakes. She motivates her colleagues to participate 
actively in these initiatives to ensure that they yield 
the desired results.

She always tries to support her team compris-
ing mostly women employees, understand their 
problems and provide proper guidance to them. 
She empathises with each one of them. She has, 
over the years, also proved her ability to manage 
other teams as well. It is Joffy’s passion for work 
and commitment towards the organisation that 
helped her bring in changes and stay ahead in the 
competitive environment.

With her wholehearted involvement, she has 
been able to successfully lead the IT competen-
cy group. She introduced monthly knowledge 
sessions on various topics for the group, which 
were very much welcomed and effective. In 
addition to these knowledge sessions, Joffy has 
also been organising technical quiz, learning 
contest, blogging contest and a lot more. She has 
also been instrumental in organising an annual 
event for the competency group, which includes 
a competition in SAP, a first-of-a-kind event in 
Allianz Technology. It was widely appreciated by 
the company management and her counterparts 
in other firms.

“I am using this occasion (of winning the 
prestigious award) to help inspire changes in the 
people who believe in me, who listen to me, so that 
they can also remain motivated,” sums up Joffy 
John, who devotes herself to being a mother, wife 
and, above all, a humanitarian. That is something 
admirable!
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Leading US-based ERP and 
Ecommerce company Ap-
olis is setting up its Global 
Delivery Centre (GDC) at 

Technopark. A lease agreement in this 
regard was recently signed by Ranjith 
Varma, President, Apolis and Hri-
shikesh Nair, CEO, IT Parks Kerala 
in the presence of Sivaprasad Pillai, 
Vice President – India Operations & 
Offshore Delivery, Apolis and other 
Technopark officials.

The company has taken 6000 sq. 
ft. space on lease at Nila building 
in Technopark Phase 1. With the 
addition of the GDC in Thiruvanan-
thapuram, Apolis is all set to double 
its current global workforce of 500 by 
2020. In India, the company set up 
operations in Gurgaon and Delhi in 
2003 and later expanded to Hyder-
abad and Chennai. 

Apolis has been dubbed as a 
next-generation IT services market 
leader among the ERP and Ecom-

merce service providers catering to 
Fortune 500 and Small and Midsized 
Business (SMB) companies. 

The company was co-founded by 
US entrepreneurs Amar Shokeen and 
Rita Shokeen in 1996. Apolis special-
ises in ERP services and products for 
marquee clients in the automotive, 
manufacturing, distribution & logis-
tics and retail & CPG domains. The 
company headquartered at El Segun-
do in California has presence in the 
US, India and China. This GDC will 
deliver a transformative and world-
class experience for its global cus-
tomer base by establishing a cognitive 
practice, thereby powering its ERP 
service offering.

“Our Global Delivery Centre in 
Thiruvananthapuram is part of our 
preparation to win with great talent 
and a fantastic location,” said Amar 
Shokeen, CEO, Apolis ahead of sign-
ing the agreement. 

Speaking at the agreement signing 

ceremony, Ranjith Varma said: “GDC 
at Technopark is a critical milestone 
in our growth journey. Establishing 
an experience-driven GDC is the 
foundation for our growth. Our global 
customers and next generation talents 
require state-of-the-art facilities and 
secured infrastructure to receive 
and deliver world-class services. In 
that sense Technopark facilitates our 
growth.”

With Apolis deciding to establish 
its global delivery centre at Tech-
nopark, the number of companies 
operating out of Technopark has now 
reached 450. Recently, a few multina-
tional companies from the US chose 
Technopark to launch their India 
operations.

“This is a great boost to the IT sec-
tor in Kerala which is generating tre-
mendous opportunities for the young 
professionals here,” said Hrishikesh 
Nair alluding to the entry of Apolis to 
Technopark.
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YET ANOTHER GLOBAL COMPANY, 
SETS UP SHOP AT TECHNOPARK

K E R A L A  I T
THE MONTHLY 
NEWSLETTER OF 
IT PARKS KERALA

www.technopark.org | www.infoparkkochi.com | www.cyberparkkerala.org

HRISHIKESH NAIR ALONG WITH APOLIS OFFICIALS AFTER SIGNING THE LEASE AGREEMENT
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In a huge affirmation of IBS Soft-
ware (IBS) as a leading provider 
of cutting edge airline IT solu-

tions, LATAM Airlines Group has 
chosen the Kerala-headquartered 
company as its technology solution 
provider for unifying its entire fleet 
and crew operations worldwide.

Headquartered in Santiago in 
Chile, LATAM Airlines Group has 
one of the largest route networks 
in the world, operating more than 
1300 flights per day and offering 
services to more than 140 destina-
tions in 26 countries. 

“To be chosen by one of the larg-
est airline groups in the Americas is 
a testimony not only to the increas-

ing acceptance of iFlight NEO as a 
cutting edge platform for airline op-
erations but also to the confidence 
in our capability to deliver suc-
cessfully” said Jitendra Sindhwani, 
President & Head - Global Sales and 
Marketing, IBS Software

Under the contract, IBS’ com-

prehensive iFlight NEO system will 
replace the existing, disparate legacy 
systems and provide a single, inte-
grated digital platform for LATAM 
Airlines Group. The browser-based 
application will unify and streamline 
the operations across LATAM’s affili-
ate airlines with several tools and 
features designed to help airlines. “As 
part of our commitment to offering 
our customers industry-leading 
service, we continue to harness the 
latest technology and digital tools 
to optimize efficiency and ensure 
our passengers arrive to where they 
want to be, on-time,” said Hernán 
Pasman, Chief Operations Officer, 
LATAM Airlines Group.

Inspired, a NASDAQ-listed global 
games technology company, 
supplying virtual sports, mobile 

gaming and server-supported gam-
ing systems globally has set up their 
Centre of Excellence (CoE) at Jyothir-
maya building at Infopark Kochi. The 
new office, which will initially seat 30 
people, was inaugurated by Hrishi-
kesh Nair, CEO, IT Parks Kerala, in 
the presence of Tariq Tufail, CTO, In-
spired; Simon Twigg, VP of Software 
Delivery; Lorna Evans, VP of People 
and Jeevan Dhananjayan, Director of 
International Development, Inspired. 

“We chose Infopark after an exhaus-
tive search for locations across Chen-
nai, Thiruvananthapuram, Coimbatore 
and Kochi. Infopark scored highly as 
we felt the city has many advantages 
in terms of connectivity to interna-
tional hubs, rich talent pool, work-life 
balance and IT facilities. In our Kochi 
office, we initially plan to employ 
around 30 professionals with expertise 
in gaming and then gradually increase 
the strength of our team to 100 by 
2022. Once the initial operations of 
Kochi office are streamlined, we are 
also planning to migrate operational 

support from our onshore office in the 
UK to Kochi,” said Tariq Tufail.

“Inspired, through our new CoE at 
Infopark, aims to develop technology 
platforms that facilitate the delivery of 
games. The Kochi offshore centre will 
be working on the company’s Remote 
Game Server, a complicated software 
platform that hosts gaming content 
and handles the systems integration 
to iGaming Platforms. The platform, 
though currently in production, is 
expected to grow organically in tune 
with market demands,” he added.

Jeevan Dhananjayan also thanked 

the Infopark team for facilitating the 
process of setting up the office in a 
quick and seamless manner.

Inaugurating the new office, Hr-
ishikesh Nair said, “We are excited 
to welcome Inspired to Infopark 
campus. Gaming is a fast and ev-
er-growing industry and Inspired is 
one of the key players globally in this 
industry. Their presence at Infopark 
will turn eyes of other similar compa-
nies to our IT parks in Kerala. We are 
extending all support to the Inspired 
team for a smooth functioning here 
at Infopark.” 

UK-BASED GAMES TECHNOLOGY COMPANY 
‘INSPIRED’ SETS UP OPERATIONS AT INFOPARK

IBS INKS DEAL WITH A LATIN AMERICAN AIRLINE



Many of us may have active-
ly participated in college 
culturals or annual days 

at schools. But as adults, we tend to 
think that such festivals and revelries 
are no more our cup of tea, at least 
at our workplace. But techies refuse 
to buy this notion, asserting that age 
or hectic work schedule doesn’t in 
any way snuff out the spirit of friend-
ly competition, which more or less 
defines the vibrant adolescence of 
almost every one of us, being played 
out in a celebrative atmosphere. 

Employees working at various 
companies at Technopark showed this 
blend of competitive spirit and bon-
homie to the world outside yet again 
by organising their cultural carnival 
titled ‘Tech-A-Break’ (TAB), reviving 
the event which they have been sadly 
missing for the past seven years.

At least for almost a month they 
got a much-needed respite from their 
hectic work schedules which require 
them to remain confined to their 
work stations glued to the comput-
er screens for a major part of the 
weekdays. Hence, each one of them 
was looking forward to the merri-
ment-filled days which also gifted 
them opportunity to showcase their 
innate talents, drawing applauds from 
peers. Jayant Abraham fondly recol-
lects the memories of the previous 
edition of TAB that was held seven 
years ago. He had heard about TAB 

even during his college days. This was 
one of the reasons why he joined and 
stuck with Technopark for the past 
nine years! In the previous edition 
of TAB, he participated in the quiz 
competition and because it was a tie 
for the second position, a toss decided 
the first runner-up, which proved un-
lucky for him. “This time, the cultural 
extravaganza – TAB 2019 – made me 
and my teammate Dilesh Kumar the 
champions in the quiz competition. 
I feel happy that TAB is back again,” 
said Jayant, a Senior Business Analyst 
at Allianz Technologies.

Not just Jayant, even new entrants 
to the Technopark were extremely 
glad to be a part of the event that took 
them out of their busy schedules. The 
current edition, which kicked-off with 
Hrishikesh Nair, CEO of IT Parks 
Kerala, hoisting the carnival flag on 

April 25 and ended on May 24, is a 
joint initiative of Technopark, Group 
of Technology Companies (GTech) 
and Natana, a cultural forum of Tech-
nopark launched by G-Tech.

Kadeeja Bai N, a broadcast en-
gineer at Tata Elxsi, who joined the 
huge family of Technopark techies a 
year ago, was surprised to see a co-
lourful Technopark in the month-long 
event. “Even during my college days 
there were no such painting compe-
titions where I could showcase my 
talent with brushes and colours. For 
me, TAB 2019 was filled with colours 
that made me travel through imagina-
tions (the theme of Acrylic Painting 
Competition was ‘Travel’),” said the 
first runner-up.

The last five days of the event saw 
the festival reach its peak. The current 
edition was bigger in terms of the 
number of participants and disci-
plines (13 events). Participation was 
open for Kollam Technopark as well. 
Contests in painting, music bands 
and online battle – Capture the Flag – 
were the additions.

 “This time, it was the Technopark 
CEO showed keen interest in conduct-
ing such an event after a long time. 
He wanted the techies to have a happy 
time. The Technopark campus has 
grown bigger since the last edition in 
2012 and there are over 65,000 techies 
working in 400-plus companies. 
Hence, to ensure maximum participa-
tion, the number of preliminary com-
petitions was increased this time,’’ said 
Shagin T V, Vice-President, Natana & 
Director, Infospica.
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HRISHIKESH NAIR FLAGGING OFF ‘TECH-A-BREAK 2019’ AT TECHNOPARK PHASE III

‘TECH-A-BREAK’, QUINTESSENCE OF TECHIE SPIRIT

TEAM FROM ALAMY IMAGES INDIA THAT  
EMERGED WINNERS IN GROUP SONG COMPETITION

 WINNERS OF QUIZ COMPETITION: JAYANTH ABRAHAM AND DILEESH KUMAR D OF  
ALLIANZ TECHNOLOGIES (I PRIZE), SANJAI NANDAKUMAR AND MERIL LILLY OF 

FINASTRA (II PRIZE), JAYAKRISHNAN R AND VINEY SHARMA OF IBS SOFTWARE (III PRIZE)
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KEY CONTACTS

SOCIO CULTURAL FORUMS
Prathidhwani
www.prathidhwani.org 
technopark.prathidwani@gmail.com 
Ph: +91 94465 51193
Vivekananda Study Circle
www.vsctechnopark.org
vsctechnopark@gmail.com
admin@vsctechnopark.org
Ph: +91 99461 03070, 94970 17671, 94958 86577
Tejus Blood Donors Forum
www.tejusindia.com | help@tejusindia.com
Ph: +91 94977 13175, 99614 34555
Prakruthi
prakruthitechnopark@gmail.com  
Ph: +91 99952 45111
Natana
www.natana.in | admin@natana.in
Ph: +91 99958 50250
eWIT
www.ewittvm.co.in
ewittrivandrum@gmail.com
omewittvm@gmail.com | Ph: +91 92077 63948 

Talking Hands
kingsley1969@hotmail.com, sanupc7075@gmail.com
Ph: +91 98950 16220, 99954 07075

TechFriends
www.techfriendscharity.org
info@techfriendscharity.org 
techfriendscharity@gmail.com
Ph: +91 94473 56270, 99958 24552 

Infopark Film Club
Ph: +91 94465 25139
Infopark Library 
infoparklibrary@gmail.com  | Ph: +91 94465 25139

Progressive Techies
progressive.techies@gmail.com
Ph: +91 9744499661, 9496331673
Dishna  
dishna.co.in | Ph: +91 77365 33346, +91 86060 72100

TECHNOPARK
www.technopark.org
response@technopark.org
Ph: +91 471 2700222 | Emergency contact 
number: Ph: +91 471 2700071
INFOPARK
www.infoparkkochi.com
info@infopark.in
Ph: +91 484 2415217
CYBERPARK
www.cyberparkkerala.org
info@cyberparkkerala.org 
Ph: +91 495 2433050, 2563100
KSUM
www.startupmission.kerala.gov.in
admin@startupmission.in 
Ph: +91 471 2700270
GTECH
www.gtechindia.org 
vishnu.nair@gtechindia.org 
Ph: +91 95676 62026
ICFOSS
www. icfoss.in | info@icfoss.in
Ph: +91 471 2700013
KERALA STATE IT MISSION 
www.itmission.kerala.gov.in
admin.ksitm@kerala.gov.in 
Ph: +91 471 2726881
KSITIL
www.ksitil.org | info@ksitil.org 
Ph: +91 471 2700222
IIITM-K
www.iiitmk.ac.in | info@iiitmk.ac.in 
Ph: +91 471 2527567
UL CYBER PARK
www.ulcyberpark.com | info@ulcyberpark.com
Ph: +91 495 2434717

Kerala IT Overview

INFOPARK - KOCHI
• 323 acres of IT development  
• 6 million sq.ft. of IT built-up space  
• Mix of SEZ & DTZ areas • Cost-effective IT space  
• Rural IT parks @ Cherthala & Koratty for startups 

TECHNOPARK - THIRUVANANTHAPURAM
• India’s largest, fastest growing IT Park 
• 760 acres with 9.33 million sq.ft. of IT built-up space  
• ‘One of the world’s greenest IT Parks’ - Rediff.com  
• Technopark Phase 3 - India’s largest LEED Gold-rated building  
• Over 390 companies with 53,000 IT professionals  
• Technocity Phase 4 - an upcoming IT integrated township  
• Rural IT Park in Kollam - for startups 

TECHNOCITY - THIRUVANANTHAPURAM
• 300 acres of IT integrated township 

• Knowledge City, 100 acres for knowledge-based township 
• 2 lakh sq. ft. IT building  coming up

• Mix of SEZ / DTZ area  • 7 km from Technopark campus 
• Upcoming cost-effective IT space for startups & SMEs 

CYBERPARK - KOZHIKODE
• Emerging IT hub for Malabar region 

• 45-acre campus with a mix of SEZ & DTZ 
• Cost-effective IT space for startups, SMEs & MNCs 

• Ready-to-occupy  3 lakh sq. ft. IT SEZ building
 • Smart business centres & warm shell options 

• Long-term land lease option 
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Techies Excel in Brush Strokes, Too
In an enthralling display of art, talented techies from various firms took part in the Acryllic 
painting competition held as part of ‘Tech-A-Break’. Here are the prize winners & paintings

A bike ride to Himalaya rushes into my 
mind whenever I hear the word ‘travel’. 
It is not some miles to go, but it’s a 
feeling.

Akash Surendran 
QuEST Global Engineering Services

For most of us, the mere mention of travel instills a sense of adventure and admiration. 
Yet, it must be first brought forth in our minds to set out for such ventures. For many 
others, travel is a distant dream, and for some, it is their dreams that take them to their 
destinations with ease, while never actually being there.

Ratheesh R 
Faya Innovations

It’s in one’s thoughts that one travels 
the most. The scenery on the astro-
naut’s chest symbolizes that he’s close 
to nature and in his imagination he 
travels into space where he’s not capa-
ble of reaching. The floating elements 
like bagpacks, maps etc. adds to the 
theme of space travel. 

Kadeeja Bai N 
Tata Elxsi
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PAINTING COMPETITION
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Kerala Startup Mission (KSUM), 
in its continuing efforts to pro-
vide a fillip to the technology 

startup ecosystem in the State, will or-
ganise the second edition of ‘Huddle 
Kerala’ on September 27 and 28.

The two-day event will act as a plat-
form for tech startups under KSUM 
to showcase their products before 
industry leaders and investors from 
both India and abroad.

Huddle Kerala 2019, to be organ-
ised in association with Internet and 
Mobile Association of India (IAMAI) 
at Hotel Leela Raviz Kovalam in Thi-
ruvananthapuram, will be hosting the 
best technology experts and market-
ing leadership. “During the two-day 
event there will be interactive sessions 
having the participation of industry 
leaders and investors. 

The programme will help prepare 
startup entrepreneurs for the market. 
It will also offer a rare opportunity 
for startups to exhibit their products 
before experts in the industry,” said 
Dr. Saji Gopinath, CEO, KSUM.

The event will be the focal point for 
tech startups and the entire spectrum 
of stakeholders of the entrepreneurial 
ecosystem, including the government, 
investors, mentors and the industry.

According to officials of KSUM, 
Huddle Kerala will also enable start-
ups to partner with the Government 
of Kerala, which drew accolades in 
recent times from various quarters 
for being one of the most proactive 

state regimes in terms of embracing 
emerging technologies and creating a 
vibrant ecosystem for innovation.

“Entrepreneurs will be able to find 
new investment avenues or co-inves-
tor/partner through conversations. 
This enables the ‘screening’ of all 
participant startups and in-depth 
reviewing of their information,” he 
added.

Kerala has more than 1,500 reg-
istered startups which have received 
over $38 million as grants and fund-
ing during the financial year 2017-18. 

KSUM expects over 1,500 delegates 
to converge at Leela Raviz Kovalam 
for the event. The conference will be 
packed with activities, including sev-
eral side events like leadership talks, 
tech talks, fireside chat, beachside 
huddle, speed dating with investors 
on boat, startup demo, seminars and 
more.

The speaker line-up includes suc-
cessful founders, serial entrepreneurs, 
investors, academia, government 
officials, diplomats and industry big-
wigs from across the globe. The meet 
will focus on the emerging and future 
technology sectors like Blockchain, 
Internet of Things (IoT), Artificial 
Intelligence (AI), Big Data, Digital 
Entertainment, AR/VR, Drone Tech, 
UI/UX, and e-Gov/m-Gov etc.

The first edition of ‘Huddle Kerala’ 
held in April 2018 saw the participa-
tion of about 2000 startups, more than 
30 speakers and 15 investors. 

CAPITAL TO HOST HUDDLE KERALA’S 
SECOND EDITION IN SEPTEMBER

KSUM  NEWS
T H E  M O N T H L Y  N E W S L E T T E R  O F  K E R A L A  S T A R T U P  M I S S I O N  

www.startupmission.kerala.gov.in

Huddle Kerala 
2019 will offer a 
rare opportunity 

for startups to 
exhibit their 

products before 
experts in the 

industry



Google’s recently-held annu-
al developer festival in the 
United States became special 

for the MNC’s India chapter when a 
Kerala-based app company featured 
in the keynote of the three-day event 
where participants from around the 
globe discussed latest products.

App developed by Riafy Technolo-
gies was used in a new Google feature 
that helps reduce the size of its app 
‘Cookbook recipes’ by 37 per cent. 
Google I/O 2019 featured Riafy in 
‘Android App bundle’ at the May 7-9 
meet held in California.

What’s more, Riafy completed 
a hat-trick: it also had two other 
showcases at Google I/O 2019. The 
2013-founded company, which has 
created a suite of apps in the category 
of food, photography and fitness, is 
being incubated under the Kerala 
Startup Mission (KSUM).

‘’This is a proud moment for not 
just Indian developers, but for us in 
Kerala as well,” said Dr. Saji Gopi-
nath, CEO of KSUM, the nodal 
agency of the State Government 
for entrepreneurship 
development and 
incubation activities. 
“It was from eight 
lakh developers 
in the world that 
Google selected 
Riafy,” he said.

The Google 
conference 
featured five 
video stories 

and a chunk of the participants were 
American companies such as Netflix, 
Cash App and Robinhood. Google 
collaborated with 20-odd technicians 
from four countries to complete the 
shoot of the video stories in three 
days. Riafy got featured in two more 
sessions at the meet, thus completing 
a rare hat-trick, pointed out John 
Mathew, CEO of the startup.

Riafy, which functions from 
the Integrated Startup Complex at 
Kalamassery near Kochi, has been 
working closely with Google for the 
past five years. It has partnered with 
Google in 14-plus EAPs (early access 
programs) where the MNC chooses 
the best developers from across the 
world to work on new technologies. 
Google has done several case studies 
about Riafy and its products since 
2015, making special mentions about 
the company at various conferences.

This year, 
Google 

introduced a new distribution method 
for apps that helps reduce app size. 
In emerging markets like India, app 
size is crucial as most smartphones 
have limited storage capacity. Riafy 
worked with Google to reduce their 
app Cookbook’s size to 3.5 MB. This 
helped increase visitor to install 
conversion rate on Google Play by 19 
per cent. Google did a case study on 
Riafy’s implementation of App Bundle 
and its impact on users.

Riafy, which was co-founded by 
six friends, holds a patent in Artificial 
Intelligence and they use the same to 
create products. The team comprising 
Joseph Babu, M Neeraj, Benny Xavier, 
K V Sreenath and Benoy Joseph 
besides John Mathew, had created 
a platform during last year’s Kerala 
floods, enabling rescue teams to locate 
victims. 

Google Developer Group celebrat-
ed this milestone achievement for 
the Indian developer community by 

meeting at Kalamassery office 
on May 7 midnight. The 11th 

edition of Google I/O, held 
at the Shoreline Amphi-
theatre in California’s 
Mountain View, pro-

vided developers 
from across the 
globe hands-on 
learning with 

Google ex-
perts.
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Just like it takes hard work to be good founder, being a good investor also 
means that we need to invest much more than money – we need to contrib-
ute our time and energy as well. By investing in a startup, we also become 
partners in their pains that come with growing that business. 

Dr. Aniruddha Malpani  
Angel Investor, Director & Founder, Malpani Ventures

Startup India Vision 2024 proposed by DPIIT aims at 
facilitating the establishment of 50,000 new startups in 
the country by 2024, creating 20 lakh direct and indirect 
employment opportunities. 

Department for Promotion of Industry and  
Internal Trade (DPIIT)

Did you know

GOOGLE HONOURS KERALA STARTUP RIAFY 
AT INTERNATIONAL CONFERENCE
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Kerala Startup Mission 
(KSUM) has launched an am-

bitious project to create Unique 
ID (UID) codes for startup 
ventures in Kerala, which will en-
able them to connect easily with 
stakeholders from any startup 
ecosystem in the world.

The UID will help the start-
ups to be identified with a single 
code to be used in all commu-
nications from the single search 
option provided in the KSUM 
portal. In future, all the schemes 
of KSUM and all communica-
tions with it will be through the 
UID only.

Any startup incorporated as 
a private limited company or 
registered as a partnership firm 
or a limited liability partnership 
is eligible to apply for getting the 
UID. The turnover of the startup 
should be less than Rs. 100 crore 
in any of the previous financial 
years. 

The startup should be working 
towards innovation/improvement 
of existing products, services and 
processes and should have the 
potential to generate employment 
and create wealth.

Under the project, an entity 
shall be considered as a startup 
up to 10 years from the date of its 
incorporation. 

VST Mobility Solutions Pvt. Ltd. 
has introduced two products for 

smart travel; a bus-ticketing machine 
which is India’s first-of-its-kind and 
another device that enables tracking 
and locating a vehicle.

MOBGO VST0507B is the coun-
try’s pioneering android-backed 
ticketing machine certified by the 
Central Institute of Road Transport, 
while Smart Eclipse VST0507C is 
the first device that supports NavIC/
IRNSS from Kerala to be approved 
by the Automotive Research Asso-
ciation of India (ARAI), according 
to the list of ARAI-approved Vehicle 
Tracking Systems as per AIS 140 as 
on May 2019. VST Mobility Solutions 
is incubated under the Kerala Startup 
Mission (KSUM).

Highly user-friendly, MOBGO 
VST0507B has a 5.5-inch touchscreen 
enabled with NFC Technology for 
cashless journey using closed/open 
loop smart cards, the company said.

As for Smart Eclipse VST0507C, 
the device has been launched in 

the wake of a government rule that 
requires vehicles to be installed with 
gadgets which supports NavIC/IRNSS 
from April this year. Indian Regional 
Navigation Satellite System (IRNSS): 
NavIC/IRNSS is an independent 
regional navigation satellite system 
being developed by India.

VST, as a startup focusing on mo-
bility solutions, has developed these 
products with the help of its own 
R&D and manufacturing facility at 
Kerala Technology Innovation Zone 
at Kalamassery.

“This is remarkable. The company 
continues to set new standards for 
the transport industry,” said Dr. Saji 
Gopinath, CEO, KSUM, commenting 
on the introduction of the new prod-
ucts. “We look forward to see more 
startups creating history under the 
State Government’s ‘Make in Kerala’ 
initiative,” he added.

As for the android-based ticket-
ing solutions, the startup has already 
received new orders from Qatar, Saudi 
Arabia and a few European countries.

KSUM TO CREATE UID 
CODES FOR STARTUP

VST MOBILITY SOLUTIONS  LAUNCHES 
TWO PRODUCTS FOR SMART TRAVEL

MALAVIKA R HARITHA, FOUNDER- BRAND CIRCLES, CEO - SAAT-
CHI AND SAATCHI FOCUS INDIA CONDUCTING ‘CREATIVE BRAND 
STORY TELLING WORKSHOP AT KSUM, KOZHIKODE

AFSAL MUTTIKKAL, HEAD OF AUTOMATION, GENROBOTICS, 
RECEIVING THE ‘BEST CORPORATE INITIATIVE AWARD IN SAN-
ITATION’ FROM SANDIP SOMANY, PRESIDENT, FEDERATION OF 
INDIAN CHAMBER OF COMMERCE & INDUSTRY (FICCI)
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AN E-PLATFORM ASSISTING 
FARMERS, FOOD RETAILERS

In India, a major part of the 
socio-political discourse these 
days is focussed on the issues 

being faced by our farmers, be it the 
meagre income they receive, the debt 
which burdens them or their general 
plight. It is against this backdrop that 
a Thiruvananthapuram-based startup 
offers novel ideas to help the farmers 
get their rightful due, among others.

LIT Technologies, a Business to 
Business (B2B) e-commerce company 
straddling the food and agriculture 
segments, was launched by a group 
of school friends – Shaheen Shafi, 
Aswin V P, Jessin Nazeem, Kiran 
Suresh, Afsal Mohammed and Rahul 
Antony, who wanted to do something 
which adds value and that would be 
beneficial to society at large. “We are 
an e-commerce market place focusing 
our efforts on solving the problems 
and challenges being faced by farm-
ers, kiranas/provision stores, hotels 
and restaurants, and caterers (HORE-
CA), with the help of technological 
innovation, data science and supply 
chain optimisation,” said Shaheen 
Shafi, CEO, LIT Technologies.

Usually, raw materials like grains 
are procured from farmers and pro-
cessed in the mills. The agents, who 
buy these processed products from 
the mills, brand and distribute them. 
The agents benefit from branding and 
distribution while the farmers end 
up getting marginal profits or even 
suffering losses in the whole process.

“I am creating a distribution 
network through my platform which 
has as many as 1500 shops as mem-
bers. Over the next three years, I am 
planning to bring 25,000–30,000 
customers to it. These customers are 
small-scale shopkeepers or restau-
rant owners. When people buy more 
from us, we will come to know how 
many customers are buying from us 

and what are their demands? Based 
on that we can approach the farmers 
and procure their produce, get them 
processed at mills and then brand the 
products for marketing purpose so 
that the farmers are benefitted finan-
cially,” he adds.

Through the distribution network, 
LIT Technologies delivers essential 
products like rice, sugar, oil, atta, 
maida and other Fast Moving Con-
sumer Goods (FMCGs) like bis-
cuits and so on to local customers. 
Shopkeepers can order these items 
through LIT’s app and they will be 
delivered at their shop. Products like 

rice are sourced from mills in Andhra 
Pradesh, Maharashtra, Mysore besides 
Kerala. These are stored in a ware-
house at Balaramapuram in Thiruva-
nanthapuram. It has plans to set up a 
bigger warehouse at another location 
in the city.

The shopkeepers, who are not 
familiar with the usage of app, initially 
order their products through phone. 
As they gradually become app-friend-
ly, they start using it to place their 
orders. Through this a shopkeeper 
can save valuable time by not going 
to a wholesale shop for collecting the 
products during busy business hours.

The one-year-old startup has 
received a grant from Kerala Startup 
Mission (KSUM) and raised angel 
round of investment from High Net 
Worth Individuals (HNWIs). Now 
the startup generates revenue close to 
Rs. 2 Cr per month. ‘’After we receive 
the next round of investment, we will 
expand our business to Kochi and 
Kozhikode, and eventually to other 
small towns,” says the CEO.

“Initially, it was a challenge for us 
to convince people, including our 
family members, that this would be 
a success. Now we have a team of 32 
members having either IT or man-
agement background. Our immediate 
plan is to expand to Kochi,” sums up 
Shaheen.

LIT Technologies, a B2B e-commerce company straddling the food and agriculture seg-
ments, was launched by a group of school friends

LIT Technologies 
operating in the 

food and agriculture 
segments, was 

launched by a group 
of school friends



BIGBASKET FORAYS INTO 
KERALA
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Mindmaster Technologies Pvt. Ltd. 
(MMT) has come up with a revolution-
ary initiative in the unorganised taxi, 
auto sector. This initiative, based on a 
GPS enabled app called PIU, aims to 
unite the taxi, auto drivers of the un-
organised sector in order to bring a lu-
crative experience for both drivers and 
riders. PIU is a service platform which 
provides precise service opportunity 
to multiple industry sectors especially 
focusing in rural areas.  MNCs which 
currently run online taxi services are 
levying a hefty 26 per cent commission 
from each driver. That is, the driver has 
to pay Rs. 780 to the service provider if 
he gets Rs. 3000 a day on an average. 
This will round up to Rs. 2,34,000 a 
year. Besides, the driver has to spend 
for fuel expense, EMI, maintenance 
expense and other miscellaneous ex-
penses. In short, a driver’s take-home 
is only 21 per cent of the total money 
he earns. PIU bucks this trend by abol-
ishing the exorbitant commission. A 

nominal amount of subscription fee is 
charged instead. This would round up 
to only Rs. 19,200 per annum. In com-
parison with the commission charged 
by MNC service providers, a driver 
will get Rs 2,14,800 more under PIU 

platform. That is, 
the driver will get 
46 per cent of his 
total earnings as 
take home.
PIU’s unique 
RPS (Ride Profit 
Share) model 

helps groups of loyal customers with 
the provision of ‘Earn while you ride’. 
A customer who downloads the PIU 
app and refers the same to five of his 
friends by helping them to download 
the app and prompting them to take 
one ride with PIU will become Golden 
Customer (GC). Once s/he becomes 
the ‘Golden Customer’, s/he will be el-
igible to get the RPS, provided the GC 
completes four rides every month.

UST Global has announced that Sajan 
Pillai is retiring as CEO of the company. 
UST Global CFO and President Krishna 
Sudheendra has been named CEO 
as part of the company’s succession 
plan. Pillai, who has been with UST 
Global for over 20 years, will remain 
on the company’s Board of Directors 
and be actively involved for the next 
one year with the new CEO. “At UST, 
I have had a very fulfilling journey 
advancing the passion of cutting-edge 
technology and innovation by bringing 
together startups and customers to 
create an ecosystem to provide value 
to them. To lead the exciting world of 
venture-driven startups, I would like 
to dedicate my time now to give back 
and to fulfill that passion, serving 
business and consumers globally,” 
said Pillai. “I am very proud to have 
Krishna succeeding me in this role as 
the next generation of leadership for 
the company,” he added. As part of the 
company’s succession plan, Sudheen-
dra has served as President of the 
company for the past year. During his 
15 plus years career with UST Global, 

he has successfully led customer and 
market expansion fueling industry 
leading growth of the company. He 
was instrumental in securing private 
equity investment to power UST Global 
through its evolution. “I am honored to 
be named the next CEO of UST Global, 
and want to thank both Sajan and the 
Board for the confidence they have 
placed in me to lead the organization,” 
said Sudheendra.

PIU: A REVOLUTION IN TAXI, AUTO SECTOR

KRISHNA SUDHEENDRA TO REPLACE SAJAN PILLAI AS CEO OF UST GLOBAL, 
PILLAI TO REMAIN ON THE BOARD OF DIRECTORS

Bigbasket has launched its ser-
vices in Kochi. Customers can now 
shop online through the bigbasket 
app or website from the largest 
assortment of products and 
brands.  “Kochi is a high-growth 
market for bigbasket and we are 
excited to launch our services in 
the city. Customers will now be 

able to buy 
daily essen-
tials from 
bigbasket at 
the click of a 
button,” said 
Hari Menon, 
CEO and 

Co-founder, bigbasket. As a part 
of launch offer in Kochi, the first 
2000 customers will be able to 
avail 10 per cent cashback on all 
orders for the first three months. 
To begin with, customers will be 
able to choose from four delivery 
slots and avail free delivery on all 
orders above 1200.

Britain sees huge potential buyers of 
products from Kerala’s Maker Village 
which is largest electronic incubator 
in India, a top official from the UK said 
in Kochi. The UK is planning to bring a 
special team to Kochi’s Maker Village to 
convince that country’s industry leaders 
about the quality of the products here, 
according to Amo Kalar, British Commis-
sion Deputy Director, Trade, Economics 
& Prosperity, South Asia. The official was 
on a visit to the 60,000-square-feet Tech-
nology Innovation Zone at the KINFRA 
Hitech Park in Kalamassery. Kalar added 
that he was impressed with the quality 
of products developed at Maker Village.

SPECIAL TEAM FROM THE UK TO 
VISIT KOCHI’S MAKER VILLAGE



Travancore Scans Private 
Limited in Thiruvanan-
thapuram has played a 
major role in introducing 

modern diagnostic imaging facilities 
in Kerala by following the corporate 
credo of providing quality and afford-
able healthcare to patients ever since 
its inception in 1994. 

Started under the dynamic leader-
ship of Harikumar, Suku C Oommen, 
Jacob Eapen and Sudhakaran, Travan-
core Scans has emerged as a Centre of 
Excellence drawing treatment-seekers 
from all over the country and abroad 
over the quarter century of its exis-
tence. 

‘‘It was my experience as a bio-
medical engineer with Toshiba which 
guided me when I co-founded Tra-
vancore Scans. My basic objective was 
to ensure ethical healthcare and qual-
ity service to patients and I believe, 
we at Travancore Scans have been able 
to do that over the last two decades,’’ 
asserts Suku C Oommen, Managing 
Director, Travancore Scans. 

With its flagship centre located 
near Medical College in the capital of 
Kerala, Travancore Scans has brought 
about substantial changes in the field 
of medical imaging by introducing 
an array of cutting edge facilities in 
diagnostic imaging and laboratory 
services under one roof. The centre 
which brings together a dedicated 
team of medical professionals, expert 
technicians and state-of-the-art 
diagnostic equipment is committed 
to providing high quality patient care. 
As the pioneer facility for diagnostic 
imaging, the centre has a variety of 
most advanced facilities, including 1.5 
Tesla MRI scan, multi-slice CT scan, 
DEXA scan, mammography and one 

of the best fully-automated high-end 
laboratory facilities in South India. 

Travancore Scans has to its credit 
the accreditation of NABL – National 
Accreditation Board of Laboratories – 
ISO 9001-2015, confirming its excel-
lent standards in patient-centric 
care and world-class treat-
ment protocols coupled with 
the noble vision of provid-
ing quality healthcare with 
affordability and accuracy as 
its pivots. Travancore Scans 
Educational Foundation, the 
academic wing of Travancore Scans, 
offers various paramedical courses to 
create an efficient and highly skilled 
workforce by imparting quality educa-
tion and skill development in Radiolo-
gy and Laboratory Services. 

“What sets Travancore Scans apart 
are the various initiatives offered as a 
part of our corporate responsibilities. 
We provide dedicated care to our in-
ternational patients who have chosen 

Kerala due to the alternative treat-
ment modalities it offers and its abun-
dant natural attractions. Our facilities 
like round-the-clock functioning, 
free ambulance service, provision for 
the collection of biomedical samples 

from patients’ homes and online 
reports help ensure maximum 

convenience to patients as 
well as their bystanders,’’  
says Oommen. Apart from 
these, we also offer custom-

ized executive health check-
up packages, he adds.

Travancore Scans also provides 
diagnostic services free of cost to the 
underprivileged as part of its social 
responsibility. Moreover, the diag-
nostic centre has donated stretchers, 
wheelchairs and an ambulance to the 
casualty wing of Thiruvananthapuram 
Medical College. 

For more details, contact:
Ph: + 91 94470 59920 or email to
travancorescansadm@gmail.com 
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Thiruvananthapuram-based Travancore Scans has brought about substantial changes in 
the field of medical imaging by introducing an array of cutting edge facilities

The Pioneers of
Modern Diagnostic Imaging

My basic 
objective was 

to ensure 
ethical 

healthcare and 
quality service 

to patients

SUKU C OOMMEN



Mahindra’s big breakthrough 
in the country’s SUV mar-
ket after Scorpio happened 
through the XUV300. It was 

not just another hunky-looking addition 
to Mahindra’s legendary SUV fleet, but the 
much-lauded design aspects of the car was 
true to the performance-packed machine 
and its accessories. Giving in to the popular 
demand for the vehicle, Mahindra launched 
XUV300 earlier this year, as a compact and 
peppier wingman of its predecessor.

WHAT MAKES XUV A CRAZE?
In XUV300 Mahindra has managed to do 

away with the boxy design elements which 
help easily identify its stable mates like TUV 
and KUV100. On the other hand, the accent 
lines of XUV300 are subtle yet sufficient 
enough to define the new philosophy of 
Mahindra’s design engineers, says Praveen 
Menon, General Manager, CRB Hotels Kochi. 
He has recently bought a diesel variant of 
XUV300 from TVS Mahindra at Maradu in 
Kochi.

Similarly, K V Vijayan, a Superintendent of 
Police in Kochi, did not want to think twice 
when he decided to upgrade to a XUV300 
diesel variant. 

“The executives at TVS Mahindra came to 
my home with a vehicle to test-drive. I took 
my whole family along with me and trust me, 
we were swept off our feet,” Vijayan shares his 
experience of purchasing the vehicle. He adds 
that the car is a complete package of surpris-
es, making it a cut above the rest. 

CABIN FEATURES, SAFETY AND SPACE
When it comes to features in the vehicle, 

Praveen is awed by what Mahindra has 
introduced in it. “Some of the interesting 
features of the vehicle are sunroof, an 
auto-dimming IRVM, leather upholstery, 
cruise control and a touchscreen infotain-
ment system with Android Auto and Apple 
CarPlay,” he says. The car is also a first in the 

compact SUV segment to introduce premi-
um features like dual climate control, heated 
wing mirrors and tyre position indicators. 
Dual climate control enables setting two 
different temperatures within cabin itself. 
Tyre position indicators would help navigate 
this SUV through tight spaces. “XUV300 is 
very smooth to handle. Manoeuvring the 
car around corners is effortless and comfort 
offered by the car is highly commendable,” 
says Praveen.

According to Praveen, the bootspace in 
the car could have been improved. “How-
ever, there is ample legroom in the rear,” 
he adds. According to customers, the Ma-
hindra dealership – TVS Mahindra – offers 
great pre-sales and after sales services. “The 
after sales service of the vehicle is dealt very 
professionally by the service executives at the 
dealership,” says Vijayan.

  A
UT

OM
OB

IL
E 

|  M
AH

IN
DR

A 
XU

V3
00

M
AY

 - 
JU

N
 2

01
9

32

Mahindra launched XUV300 earlier this year, as a compact and peppier wingman of its  
predecessor XUV500

Mahindra XUV300
Sets Kerala’s Roads on Fire

Some of the interesting 
features of the vehicle are 
sunroof, an auto-dimming 
IRVM, leather upholstery, 
cruise control and a 
touchscreen infotainment 
system with Android Auto 
and Apple CarPlay

– Praveen Menon  
General Manager, CRB 
Hotels Kochi

The pre-sales and 
especially the after sales 
service of the vehicle is 
dealt very professionally 
by the service executives 
at TVS Mahindra, Maradu

– Vijayan K V 
Superintendent of Police

Mahindra XUV300 W8 PERFORMANCE 
(Full Option Dual Tone Petrol Model)
Mileage :  17.0 kmpl
Engine :  1197 CC
Max Torque :  200Nm@2500-3500rpm
Power :  110bhp

Mahindra XUV300 W8  (Full Option Dual Tone Diesel Model)
Mileage :  20.0 kmpl
Engine :  1497 CC
Max Torque :  300Nm@500-2500rpm
Power :  115bhp@3750 rpm



The idea of a cross-country 
trip occurred to the two 
female two-wheeler riders, 
Tuna Bastian and Sajna 

Ali, after they completed a trip from 
Kochi to Kashmir on a scooter last 
September. But what was unique was 
the humane cause behind their ride.

The objective of ‘Ride 4 Blood’ un-
dertaken by the duo was to promote 
voluntary blood donation (VBD) 
for achieving the goals laid down 
by Vision 2020 chalked out by the 
stakeholders in the blood donation 
field. It envisages achieving 100 per 
cent self-sufficiency in VBD across all 
major government hospitals in India 
by 2020. It also aims at making vari-
ous stakeholders/public accountable 
in this regard and mobilising people/
organisations working in the field of 
blood donation.

The cross-country trip was 
flagged off by Dr. Rajasree M S, 
Vice Chancellor, APJ Abdul Ka-
lam Technological University of 
Kerala, at Kanakakunnu Palace 
premises in Thiruvananthapur-
am on April 21. 

Before setting out on the trip, 
Sajna Ali spoke to technopolis. “Every 
day, the Regional Cancer Centre 
(RCC) in Thiruvananthapuram needs 
500–600 units of blood. With the 
blood shortage reaching high levels, 
this trip will also highlight the need 
to push up the national average in 
VBD,” said Sajna. It all started in 2016 
when Tuna Bastian met Sajna Ali 
during a trip organised by Appoop-
panthaadi, a city-based all-women 
travel group started by Sajna Ali. 
She floated the group after resigning 
from a Technopark-based company 

in 2017 where she was working as a 
software engineer. It was her father 
Ali Koya, a truck driver, who culti-
vated in her an interest for travelling. 
Her trips helped her earn new friends 
which ultimately led to the formation 
of the collective known as Appoop-
panthaadi. The collective has already 
completed 155 trips to places all over 
India with the participation of over 
1500 women.

Sajna is also closely associated 
with the blood donation forum Tejus 
founded by the techies working at 
Technopark, and Helping Hands 
Organisation, an NGO working for 
the betterment of differently abled 
children. Tejus makes the best use 
of latest technologies and existing 
networks in providing a common 
platform for blood donors.

Tuna Bastian, an Ernakulam-based 
investigation officer with Star Health 
Insurance Company Ltd., started 
following her passion for travel from 
the age of 13. 

She is the first woman to com-
plete a ride along the world’s highest 
motorable road, ‘Khardung la’, on a 
scooter starting from Kochi in Sep-
tember 2018. Initially the pair thought 

of undertaking the ‘Ride 4 Blood’ on 
a Bajaj Avenger bike but later decided 
to use a TVS Ntorq 125 scooter for 
the trip.

The programme was coordinated 
by Federation of Indian Blood Donor 
Organisation (FIBDO), a collective 
of various forums promoting the 
cause of VBD, along with Kerala 
Blood Donors Society that has made 
tremendous strides in promoting 
blood donation, and Tejus. The pro-
gramme was supported by Terumo 
Penpol, a company which enjoys 
immense credibility in the blood 
donation sphere.

The journey which started from 
Thiruvananthapuram returned to the 
Kerala capital after touching Amritsar 
in Punjab, taking a total of 20 days.

The duo was given a grand wel-
come on their return on May 11 at 
Gandhi Park. Kadakampally Suren-
dran, Minister for Tourism, along 
with V K Prasanth, Mayor, Corpora-
tion of Thiruvananthapuram wel-
comed the riders near the Greenfield 
Stadium at Kariavattom.

In the closing ceremony held at 
Gandhi Park, Sajna Ali and Tuna 
Bastian were felicitated. 
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The objective of ‘Ride 4 Blood’ undertaken by two women 
riders was to promote voluntary blood donation

Women Duo Ride to 
Promote Voluntary Blood Donation

B Y  A M I N A  A S H A R A F
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Values, Ethics as Core of  
Great Enterprises

There is a 
connection 

between val-
ues and eth-
ics, and the 

kind of enter-
prise you end 

up building

C Balagopal
Founder President, TiE 
Kerala, Angel Investor, 

Mentor and Author

The business world has provided 
fertile ground for writers to come 
up with winning scripts that have 
become runaway successes at the 

box office. In most of these movies, the hero 
is the idealistic trade union leader, and the 
villain, his ruthless employer. This stereotype 
has been much loved by cinemagoers, and 
it possibly has a universal appeal especially 
among youngsters. There is an element of 
truth in it, but again, like all stereotypes, it is 
only partially right. 

The years after 1947, which saw the cre-
ation of a command and control economy, 
with complex bureaucratic controls over 
every aspect of business activity, led to the 
creation of a business mindset that focused 
on navigating through these complex regu-
lations, and using them to one’s advantage. 
This had huge implications on the quality of 
products and businesses that grew up in this 
peculiar environment, with the premium on 
evading taxes, bending rules, paying bribes 
and making shoddy products. There were, of 
course, honourable exceptions. 

There is a connection between values and 
ethics, and the kind of enterprise you end up 
building. This connection is often lost sight 
of, with the result that we end up creating 
products that are shoddy, and an enterprise 
that is possibly profitable, but not one capable 
of surviving in a competitive market. Ethical 
business practices will impose a rule-based 
behaviour on the entire enterprise. All de-
cisions and protocols are governed by rules 
and processes that must comply with the laws 
and regulations of the land, and meet simple 
standards of decency and ethical correctness. 

First, knowing that you want all rules and 
laws to be fully complied with, your people 
will understand that all permissions and 
licences will need to be obtained through full 
compliance with the rules. This will make all 
your people read the rules and become fully 
conversant with them, instead of relying on 
the dubious opinion of one of the ‘fixers’ who 
promises to ‘manage’ officials if problems 
arise. If an application for a licence renewal is 
delayed and a fine has to be paid, the person 
responsible should be held accountable.  

Second, your people should understand 
that compliance does not mean the licence is 
current and valid. For example, your factory 
licence means that you fully comply with 
the provisions of the relevant statute, which 
has many provisions covering all aspects of 
occupational safety and health, in addition 
to specific provision covering hazardous 
substances you may be using in your pro-
cess. How many people read the provisions 
of these statutes, in order to ensure they are 
fully implemented? As a responsible entre-
preneur, it is your duty to ensure that your 
managers know these important statutes, and 
that all provisions of these regulations are 
fully complied with. 

Third, an ethical business means that 
rules and values must govern your dealings 
with your people. Internal rules and regula-
tions must not only comply with local rules 
and statutes, but also be aimed at creating 
a place that is good to work in, that is safe, 
and which promotes desirable values and 
behaviour. Every HR process covering hiring, 
training, performance evaluation, promotion 
and other aspects of working in an organisa-
tion, must conform to the highest standards 
of ethics and values. 

Finally, you must be ethical and val-
ue-based in your dealings with your business 
associates, suppliers, customers and service 
providers. All bills must be paid on time, 
and you should have processes to ensure that 
your receivables are collected on time. In 
tough times, when cash flows dry up, keep 
your suppliers informed about your ability 
to pay their bills, and avoid making promises 
you know you cannot keep. Sometimes, ex-
ternal conditions such as exchange rates and 
interest rates may change, and you may stand 
to gain if the deals were to be renegotiated. 
Don’t look for ways to renege on the deal. 
This is a windfall the other party is entitled 
to. Your turn will come. 

A simple rule to follow when faced with an 
ethical question is to ask the following ques-
tions. First, is it legal? Second, is it fair? And 
third, will I be comfortable with the decision 
I make? The face in the mirror is your best 
guide to the correct decision you should make.






	Coverpage
	Czarina Ad
	Troncart Ad
	From The Editor’s Desk
	Peakair Ad
	CEO Speak
	UDS Ad
	Contents
	Hycinth Ad
	OPINION -  Rajesh Nair
	Travancore Scans Ad
	Interview - Paul Lalley
	Achievement - Delgado Coating
	Olive Downtown Ad
	Cover Story -  Joffy John
	Kerala IT
	Oxygen Ad
	CAMPUS UPDATES
	Album - Tech-A-Break
	KSUM NEWS
	Newsroundup
	Diagnostics - Travancore Scans
	Auto - Mahindra XUV300
	blood donation- ride 4 blood
	The Last Word
	Fog Ad
	KNS Ad



